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WHO WE ARE
WHY?

Launched in Fall 2017, Women@Work is a new platform for 
professional women that’s dedicated to the economic advancement 
and self-reliance of women and girls around the world.

WHO?

The platform was founded by Christina Van Houten, a long-time working girl 
who’s now a senior executive in the technology sector and had stints as an apparel 
manufacturer and in public interest work prior to that.

WHAT?
The new platform includes a series of three books—one that’s launched and 
two that are coming in 2018—and an expanded collection of related content, 
engagement, and initiatives as well as other branded products. 

The fi rst book, Men@Work, along with the broader Women@Work 
initiative, launched in October with Christina’s keynote at HR Tech
in Las Vegas.

All content and initiatives are focused on providing practical, fun, interesting, 
and actionable self-improvement opportunities for working women of all ages, 
professions, and geos.

Additional initiatives, including Mentor Marketplace, Fashion@Work, 
Women@Work(outs) fi tness videos, and more will be introduced at a 
measured cadence over the coming weeks and months. 
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All Working Women

OUR AUDIENCE

Graduates
• Gifts from parents and others wishing them well
• Friends telling friends about valuable advice and 

engagement
• Training for “classes” of new employees funded 

by big fi rms in consulting, fi nance, pharma
• On-campus conferences for women’s leadership
• Mentoring program to provides concrete, 

substantive guidance on interviews, resumes, and 

career paths

Transitioning Women
• Gifts of encouragement for moms looking to 

get back in the game
• Education programs to help women who have 

been out prepare to get back in
• Honest conversation and advice about how to 

make it all work
• Content and curriculum designed to help 

disadvantaged women as well as higher 
income professionals

Working Women
• Keynotes and panel discussions for a range of 

industry conferences (medicine, law, fi nance, 
tech, and more)

• Compelling curriculum for budgeted training 
programs in a range of fi rms

• Content for publications looking to enrich their 
core

• Mentoring opportunities to enable busy 
women to give back in concrete ways

GLOBAL
All geos around the world

ALL PROFESSIONS
Tech, Law, Medicine, Finance, 

Entrepreneurship, etc.

ALL AGES
Teens, 20s, 30s, 40s+

ALL CAREER STAGES
Emerging & Transitioning Women
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WHAT WE OFFER

MENTOR MARKETPLACE

Women@Work’s “Career Girl’s 
Guides” focus on the three key 
factors that can make or break every 
woman’s career:

1. Navigating gender dynamics effectively.

2. Achieving a compelling personal brand.

3. Surviving the challenge of work and family.

Each book provides frank, actionable advice 
on how to capitalize on opportunities and 
mitigate risks on our journeys to maximize 
success and happiness.

Women@Work's initiatives and engagement 

are self-improvement focused, action-oriented, 

and achievable. Meanwhile, the platform 

provides opportunities for women to connect 

in meaningful, impactful ways that can make a 

tangible difference in their everyday lives and 

longer-term careers. WOMEN@WORK(SHOPS) WOMEN@WORK(OUTS)

CONTENT

ENGAGEMENT

MEN@WORK FASHION@WORK BABIES@WORK
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MEN@WORK
A career girl’s guide to navigating male archetypes
(AVAILABLE NOW)

Provides a framework for understanding the 

continuum of men who are bosses, peers, 

subordinates, customers, and suppliers. This 

quick read is packed with straightforward, 

actionable advice for navigating the tricky 

world of gender dynamics and capitalizing 

on the opportunity to drive more productive 

connections and ultimately better outcomes 

for your career success and happiness.
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FASHION@WORK
A career girl’s guide to creating a personal brand
(LAUNCHING SPRING 2018)

Achieving your personal brand in a way that's genuine to who 

you are, resonates with your audience, and accomplishes 

your objectives is one of the most important components 

of any career. Fashion@Work is jam-packed with practical 

advice about what to do and avoid in creating your best 

self—both on the inside and outside—in a way that will get 

you noticed (in a good way) and keep you comfortable in your 

own skin. It provides specifi c actions every woman can take to 

complement their great skills to ensure they capitalize on their 

hard work with all the key ingredients needed to be included 

and heard.
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BABIES@WORK
A career girl’s guide to to surviving pregnancy and parenting
(LAUNCHING FALL 2018)

The years of determining when to have a family in the midst 

of your career evolving and then making it all work can be 

tricky and even daunting. Co-written by Christina and OB/GYN 

Pramila Yadav, MD, Babies@Work is a fun, honest, substantive, 

and prescriptive guide to how to survive what can be a decade 

or even more fi lled with challenge and opportunity. Given the 

infi nite number of variables and overwhelming factors, Christina 

and Pramy have focused on netting out the options and 

demystifying the maze of fertility, pregnancy, postpartum health, 

and everything that goes with them—all with the goal of making 

this whole process “work” for those who want to work.
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MENTOR MARKETPLACE

A high-impact platform for connecting Supply—or 

experienced professional women from a diverse portfolio 

of roles, industries, geos, and backgrounds—with 

Demand, or emerging/transitioning women looking for 

guidance on resumes, career paths, interviews, and more. 

Leveraging an online shopping cart platform, Mentor 

Marketplace enables Demand to quickly and easily peruse 

the portfolio of Supply and “buy” Offi ce Hours, or time, for 

free. Women@Work then makes the connection behind 

the scenes and the calls happen from there.
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WOMEN@WORK(SHOPS)

Christina is available to speak on leadership, 

navigating gender dynamics, and more 

through keynotes on the Men@Work book 

or other formats, such as fi reside chats, panel 

discussions, or workshops with breakouts.

In 2018, we’ll also launch the One-Day MBA 

program—both on-demand/online and in 

person—featuring basic economic and business 

education taught by women who are leaders in 

their fi elds. 
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WOMEN@WORK(OUTS)

Being strong, both mentally and physically, is a key 

component of success and happiness at work and 

in life more broadly. Teaming up with award-winning 

trainer Nicole Goodwin, Christina will create a video 

series of guided workouts, delivered through a full 

curriculum called Superhero(ine) University. All of this 

content and the broader engagement platform will 

fully launch in Spring 2018 as part of Fashion@ Work 

and include a “workout wizard” app that generates 

optimized workouts for busy women who might be 

constrained in terms of time, space, and equipment.
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OUR BUSINESS MODEL

Events & Channels
Keynotes, panels, training, articles, discussion, live, online

Initiatives & Engagement
Mentor Marketplace, Women@Work(outs), Women@Work(shops) One-Day MBA, The Giving Marketplace, Ask HeR

Merchandise
T-shirts, stationary, workout bags, and more to come

Content
Three books: Men@Work, Fashion@Work, and Babies@Work as well as the Women@Work Journal and worksheets

CONFERENCES COMPANIES SCHOOLS TEAMS PARENTS INSTITUTIONS STUDENTS PROFESSIONALS 
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“Blown away! Blown away! Wish I had read this when I 
was 30! Wowww…I’m going to tell every woman I know.”
Maureen P. 

Men@Work reader

WHAT PEOPLE ARE SAYING

“I was fortunate enough to receive your book and 
simply wanted to share what a great read it was. 
I found your insights to be realistic, engaging, 
insightful, and behaviorally-focused to allow the 
reader to take action! I have been encouraging other 
women in my circle at work to read this and provide 
their own thoughts for our group discussions.”
Kelly A.

Men@Work reader

“Looking forward to sharing with my 15-year-old 
daughter who wants to go into business and 
sales like I did. Thanks for writing this!” 
Beth F. 

Men@Work reader

“Your writing has an authenticity and personal 
touch to it that is very unique and really makes 
it engaging.” 
Ryan P. 

Men@Work reader

“This will help a lot of women in their careers.” 
Eric M. 

Men@Work reader

“Congratulations on being brave enough to 
try and change the world around you for the 
better....my best friends (wife and daughter) 
thank you and wish you the very best.”
Michael A. 

Men@Work reader

“Men@Work is spot-on about how to handle 
tough situations with men at work. Your book 
gave me hope that we can find common ground 
and work together to tackle tough problems.”
Stephanie E. 

Men@Work reader

“Thank you for giving girls a guide to 
navigating the inevitable male personality 
types they will encounter, in a digestible, 
non ‘man-hating’ way. I’ve read a number 
of career women books and they often 
have an undertone of disdain for men.  
Men@Work did not, so thank you!”
Allison G.

Men@Work reader

“Your session was my favorite and one of 
the best at HR Tech. You are doing great 
work, and it is so encouraging to me to see 
successful women like you reach out to help 
others further their careers.”
Tammy W. 

HR Tech Women in Tech Closing Keynote Event attendee 

“Great closing keynote for Women in Tech day 
by Christina Van Houten. Utterly authentic 
and approachable, key to true leadership.”
Cecile A.

HR Tech Women in Tech Closing Keynote Event attendee

“It's amazing! I very much appreciate the candid and 
practical advice. I am sure I will be revisiting it often 
as I adjust to work situations in the future.”
Rachel W. 

Men@Work reader
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WHERE WE’RE GOING

September 
Launched Women@Work 
platform and fi rst book, 
Men@Work

Hosted launch party with 
diverse portfolio of 40 
women in Boston

Blasted LinkedIn post 
announcing launch to 
Christina's network of 
2,500+; liked/commented 
on by 500+, seen by 
40,000+

Q1
Launch Fashion@Work

Expand press initiatives

Expand offerings
on the site and 
partnerships around 
Women@Work(outs) 
and Fashion@Work

Expand 
Women@Work(outs) 
content and initiatives, 
including mobile app

October 
Featured as closing 
keynote for HR Tech 
Women in Tech event, 
marking the fi rst major 
external speaking event 
on the Men@Work book 
and larger Women@Work 
platform, with 600+ in 
attendance

Engaged in book signing 
fi ve hours later, with 
audience of hundreds that 
stood in line for over three 
hours to meet Christina 
and receive a signed copy

Q2 
Finalize and launch 
curriculum for 
Women@Work(shops) 
One-Day MBA

Launch The Giving 
Marketplace, 
expanding supply & 
demand matching for 
disadvantaged women

November
Launched Mentor 
Marketplace; 
announcement on LinkedIn 
gained 20,000 views, 
hundreds of likes and 
comments, and dozens 
of shares and reposts that 
received strong traction

Participated in multiple 
speaking engagements 
at Babson, including 
their Women in Tech 
and Center for Women's 
Entrepreneurial Leadership 
programs

Participated in leadership 
speaking engagements 
with several corporations

Q3
Launch Babies@Work

Execute media and 
marketing around 
Babies@Work with Pramy 
and Christina

Expand speaking 
engagement focus

Hold fi rst in-person
One-Day MBA event

December
Drive demand gen 
program for holiday on 
LinkedIn, Instagram, and 
Facebook

Execute targeted 
marketing blitz with 
relevant business and 
women’s magazines

Sign up with speaker’s 
bureau

Launch series of fi tness 
videos as part of 
Women@Work(outs)

Q4
Drive holiday campaigns 
around all three books 
and broader platform

2017 2018
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DECEMBER 2017
Without a doubt, women are now a formidable force at work. Every year in the U.S., approximately 59% of graduating college seniors are women while the 
majority (88%) enter the ranks of employed professionals within four months. Many women are the fi rst in their families to attend college and even more are 
the fi rst to embark on long-term career paths, as the generation before them might have spent a few years in a job before starting their families and never 
returning.

Since Title VII was passed in 1964 and most institutions of higher education integrated by 1972, women have defi nitely found their way through the
ranks of the best schools, companies, and organizations, but attrition continues as women enter their 30s, with approximately 43% dropping out of the 
more highly paid roles. Globally, women only make up 24% of all senior business roles. Despite women being more pervasive in all parts of most 
organizations—particularly among the rank and fi le in fi nance, HR, marketing, and other back-offi ce positions—men still dominate the most senior
positions that set the strategy and determine the fates of organizations and their employees.

Christina Van Houten has seen this dynamic fi rst-hand throughout her career, which started with public interest work out of college before she evolved into 
a fashion apparel manufacturer and ultimately a 20-year veteran in the enterprise technology arena. As her career meandered in the early days and during 
the years of starting her family before ultimately progressing, Christina saw most of her peers from undergraduate and graduate school leave the workforce, 
feeling like they couldn’t accomplish success in both. Additionally, she saw the women who stayed accomplish great things at home and work while becoming 
stronger over time and better able to navigate the inevitable challenges that come with marriage, kids, and life more broadly—economically, socially, 
cognitively, and otherwise. Seeing these women make great advancements at a micro and macro level in their work-life worlds, Christina saw an untapped 
opportunity to help more women stay in the game and maximize their success and happiness with a framework of information, guidance, and engagement. 

“The opportunity to support the full continuum of women—from young graduates just embarking on their career journeys to those trying to navigate the 
challenges of work and family to those who might be looking to get back in the game—was exactly why I started Women@Work,” according to Christina. 
“I’m so excited about providing a platform where women can engage in a myriad of resources and a strong network to help them become the best they can
 be—at work and more broadly.”

With a mission “dedicated to the economic advancement and self-reliance for women and girls around the world,” Women@Work offers a series of three 
books, or “Career Girl’s Guides” focused on helping women successfully navigate gender dynamics, personal brand, and work-family balance. Additionally, 
the platform features several initiatives designed to drive engagement between working women with the goal of providing support to them and fostering 
connections, including Mentor Marketplace, Women@Work(outs) fi tness program, and Women@Work(shops) leadership and business training.

For more information, please contact Annie Sinsabaugh, Content Strategy Lead, at annie@womenatwork.com.

MORE ON CHRISTINA VAN HOUTEN:

Based in Boston with her husband and two 

teenage sons, Christina is a senior executive 

at one of the largest enterprise technology 

companies in the world. A graduate of 

Georgetown University and the University 

of Chicago Booth School of Business, 

Christina has worked since she could as a 

teenager and has relished the experiences 

and empowerment a long-time career has 

provided her. She’s eager to support women 

of all ages, career stages, professions, 

industries, geos, and backgrounds to help 

them fi nd their way to the best possible life 

they can achieve through bringing to bear 

her experiences and guidance combined with 

other valuable resources and engagement 

opportunities. While she now works and 

connects with women (and men!) from around 

the world, Christina is originally from the great 

state of Oklahoma, where her heart and soul 

will always belong.

PRESS RELEASE
Women@Work Platform
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For working women, fi guring out how to navigate men and gender dynamics more broadly can be the difference between success or failure, the determining factor 
in whether you’re able to achieve more senior positions or get stuck in the rank and fi le. And yet few talk about how to be effective with men—who are inevitably the 
bosses, peers, subordinates, customers, and suppliers of working women. It’s a complex world and extremely diverse workplaces call for a better understanding of the 
nuances of how we can all work together to drive our own happiness and success and better work cultures more broadly.

Men@Work is focused on just that—helping working women achieve a framework for the continuum of male personalities they’ll inevitably encounter in their careers 
to drive productive connections with them and ultimately maximize their professional and personal success. Boiling down the hundreds or even thousands of men who 
women will encounter in their careers, Men@Work defi nes the seven fundamental types of men and then profi les each in a way that brings their personalities to life, 
clarifying what motivates them and detailing their primary strengths and weaknesses. From there, the guide provides practical, actionable advice for working women on 
how to navigate men more effectively to build connections and credibility in a way that can ultimately drive their own objectives and advancement.

A 20-year veteran of the enterprise technology arena and nearly 40-year working girl, Christina Van Houten has seen the importance of getting this right—navigating 
men effectively. “To be successful, you have to be included and to be included, you have to be liked and respected at some level,” suggests Christina. About two years 
ago, Christina started writing Men@Work as more of a personal journal and diversion from sometimes lonely business trips. After she had the opportunity to do a 
speaking series for groups of working women on leadership, what started as her Commandments of Success and other nuggets of advice in her presentations evolved 
into a full-blown book that then turned into a series of three guides covering what she sees as the three biggest success factors at work: 1) navigating gender dynamics, 
2) achieving a strong personal brand, and 3) surviving what can be the overwhelming demands of having a career and a family. 

“I couldn’t be more excited to capitalize on the experiences and resources gained from a career that’s given me so much to help other working women maximize 
their success and happiness,” said Christina. “The response we’ve realized with the book so far has been exciting and heartwarming. This content and engagement 
approach is clearly striking a nerve and providing the missing piece to a puzzle that is our individual and collective career journeys as women in the global workplace.”

Men@Work launched in the Fall of 2017 coincident with the launch of the Women@Work platform, which is dedicated to the economic advancement and self-reliance 
of women and girls around the world. Women@Work (WomenAtWork.com) will offer a series of three books, including Men@Work as well as Fashion@Work and 
Babies@Work, which will both launch in 2018. Additionally, the Women@Work platform features several initiatives designed to drive engagement between working 
women with the goal of providing support to them and fostering connections, including Mentor Marketplace, Women@Work(outs) fi tness program, and
Women@Work(shops) leadership and business training.

For more information, please contact Annie Sinsabaugh, Content Strategy Lead, at annie@womenatwork.com.
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PRESS RELEASE
Men@Work: A career girl’s guide to navigating male archetypes

MORE ON CHRISTINA VAN HOUTEN:

Based in Boston with her husband and two 

teenage sons, Christina is a senior executive 

at one of the largest enterprise technology 

companies in the world. A graduate of 

Georgetown University and the University 

of Chicago Booth School of Business, 

Christina has worked since she could as a 

teenager and has relished the experiences 

and empowerment a long-time career has 

provided her. She’s eager to support women 

of all ages, career stages, professions, 

industries, geos, and backgrounds to help 

them fi nd their way to the best possible life 

they can achieve through bringing to bear 

her experiences and guidance combined with 

other valuable resources and engagement 

opportunities. While she now works and 

connects with women (and men!) from around 

the world, Christina is originally from the great 

state of Oklahoma, where her heart and soul 

will always belong.



Imagine you’re a young woman who’s the fi rst in your family to attend college and you’re trying to understand your career options. Or perhaps you’re a more 
experienced woman who feels stuck in a role and you’re looking for ways to reinvent yourself in an entirely new career you wish you had pursued from the 
beginning? Or maybe you’re a woman growing up in one region of the world who wants to explore the opportunity to work in another? Or what if you had to 
take a break to have your family, but want to get back in the game? 

Regardless of your scenario, imagine you could choose from a rich portfolio of experienced working women from a diverse set of roles, industries, and 
backgrounds and have a quick, life-changing conversation on the phone to get their advice, all for free? That’s exactly what Christina Van Houten, the founder 
of Women@Work, a new platform of resources and engagement for working women, is trying to achieve. Mentor Marketplace leverages a traditional online 
shopping cart platform to enable “Demand” women—those looking for guidance or mentorship—to peruse a rich portfolio of “Supply” women—more 
experienced professionals in diverse roles and industries. From there, Demand women essentially buy “Offi ce Hours,” or 30-minute calls that connect Demand 
with Supply from all over the world. Demand women might choose more than one Supply woman for their shopping cart if they’re exploring more than one 
fi eld or are looking to achieve more than one perspective. Behind the scenes, Women@Work brokers the connection between Supply and Demand and the 
conversations happen from there.

Christina launched Mentor Marketplace because she always wanted to give back to emerging women looking to build their careers, but couldn’t commit 
to anything long-term as a busy technology executive who’s mostly on the road. The new networking platform was born out of her wanting to create an 
opportunity for herself and so many other busy working women who are eager to engage with emerging women in a defi ned way that requires low 
investment of time while yielding a high impact and big return. 

A 20-year veteran of the enterprise technology arena and nearly 40-year working girl, Christina launched Women@Work to support working women at all 
stages of their careers. Beyond Mentor Marketplace, she also launched her fi rst of three books in a series called Men@Work: A career girl’s guide to navigating 
male archetypes. Two additional guides in the series, Fashion@Work and Babies@Work, will release in 2018. Additionally, the Women@Work platform features 
several other initiatives designed to drive engagement between working women with the goal of providing support to them and fostering connections. These 
initiatives include Women@Work(outs) fi tness program and Women@Work(shops) leadership and business training.

For more information, please contact Annie Sinsabaugh, Content Strategy Lead, at annie@womenatwork.com.
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Mentor Marketplace
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FASHION@WORK
COMING SPRING 2018



BABIES@WORK
COMING FALL 2018



womenatwork.com/women-at-workshops



womenatwork.com/women-at-workouts



womenatwork.com/mentor-marketplace



Thank you!Thank you!




